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In recent years, the rapid growth of economy improves people’s living standard, 
at the same time environmental issues follows. The development of economy is no 
longer the theme of human society. The importance of sustainable development has 
been widely recognized by society, governments and the business world. Corporate 
social responsibility is an important way to the sustainable development of economy 
and social. In the current economic activities, sustainable development throughout 
raw materials, production, and then the whole process of distribution. Recently, many 
studies have found that sustainable development heavily depends on the supply chain 
management. The sustainability of supply chain becomes a competitive advantage to 
enterprises, such as green supply chain management (GSCM), green purchasing, 
reverse logistics etc. They all examine how to make the supply chain develop more 
sustainable, which make the enterprises in supply chain more responsive to the trend 
of social development, and thus create new competitive advantages for the 
enterprises.  
Accordingly, this article gives consideration to both sustainability and supply 
chain, with a focus on the logistics social responsibility(LSR), and explores external 
drivers how to influence Chinese enterprises implementing logistics social 
responsibility. Taking consideration of current enterprises’ supply chain environment 
and according to the pressure outside from enterprises in supply chain, we identify 
four external drivers which include pressure from customers, pressure from suppliers, 
pressure from competitors, and pressure from law/regulation, and explore the 
influence of these pressure on enterprises implementing logistics social responsibility. 
Finally and more importantly, based on the special ownership structure of Chinese 
enterprises, this article takes enterprise ownership structure as a potential moderator 
and examines whether  there exists difference in process of different ownership 
enterprises implementing logistics social responsibility, and thus verifies the moderate 
















drivers. Through empirical research this article concluded that pressure from 
law/regulation and pressure from suppliers play positive impact on domestic 
enterprises implementing logistics social responsibility. The empirical results support 
most of our hypotheses. This article also found that in the moderate effect aspect of 
enterprise ownership, when enterprises with different ownership implementing 
logistics social responsibility pressure from customers and pressure from suppliers are 
different, compared to state-owned and private-owned enterprises, those pressure have 
stronger impacts on foreign-owned enterprises implementing logistics social 
responsibility. 
 


















第一章 绪论 ........................................................................................... 1 
1.1 研究背景.................................................................................................................. 1 
1.2 研究目的与意义 ..................................................................................................... 3 
1.3 研究结构.................................................................................................................. 3 
第二章 文献综述 ................................................................................... 5 
2.1 企业社会责任的发展 ............................................................................................. 5 
2.1.1 企业社会责任的内涵 ..................................................................................... 5 
2.1.2 企业社会责任内容的界定 ............................................................................. 7 
2.1.3 企业社会责任的动力 ..................................................................................... 8 
2.2 供应链社会责任 ................................................................................................... 13 
2.2.1 供应链管理与社会责任 ................................................................................ 13 
2.2.2 供应链社会责任的发展 ............................................................................... 15 
2.2.3 供应链社会责任的影响因素....................................................................... 17 
第三章 模型建立与假设提出 .............................................................. 19 
3.1 理论基础................................................................................................................ 19 
3.2 研究模型及假设 ................................................................................................... 22 
3.2.1 来自消费者的压力 ....................................................................................... 22 
3.2.2 来自竞争者的压力 ....................................................................................... 23 
3.2.3 来自供应商的压力 ....................................................................................... 24 
3.2.4 来自法律法规的压力 ................................................................................... 25 
3.2.5 企业所有制属性作为调节变量 .................................................................. 25 
第四章 研究方法与设计...................................................................... 28 
4.1 研究方法................................................................................................................ 28 
















4.2.1 问卷内容 ........................................................................................................ 28 
4.2.2 问卷设计过程................................................................................................ 29 
4.3 变量设置与测量 ................................................................................................... 29 
4.4 数据收集................................................................................................................ 31 
第五章 数据分析 ................................................................................. 33 
5.1 描述统计性分析 ................................................................................................... 33 
5.1.1 控制变量的描述统计 ................................................................................... 33 
5.1.2 样本数据偏差检验 ....................................................................................... 35 
5.1.3 测量变量的描述统计 ................................................................................... 35 
5.2 探索性因子分析 ................................................................................................... 37 
5.2.1 量表的信度检验 ............................................................................................ 37 
5.2.2 探索性因子分析 ........................................................................................... 37 
5.3 验证性因子分析 .................................................................................................... 39 
5.3.1 供应链社会责任一阶验证性因子分析 ....................................................... 41 
5.3.2 供应链社会责任二阶验证性因子分析 ...................................................... 42 
5.4  数据信度和效度检验 ......................................................................................... 44 
5.4.1 信度分析 ........................................................................................................ 44 
5.4.2 效度分析 ........................................................................................................ 45 
5.4.3 相关分析 ........................................................................................................ 47 
5.5 结构模型................................................................................................................ 48 
5.5.1 模型界定 ........................................................................................................ 48 
5.5.2 模型整体检验................................................................................................ 49 
5.5.3 模型修正 ........................................................................................................ 50 
5.6 假设检验 ................................................................................................................ 51 
5.7 企业所有制的调节作用....................................................................................... 52 
第六章 研究结论与讨论...................................................................... 57 
















6.2 研究意义................................................................................................................ 59 
6.3 研究局限性 ........................................................................................................... 60 
6.4 研究展望................................................................................................................ 60 
参考文献 ............................................................................................... 61 
致 谢 ..................................................................................................... 67 
附 录 ..................................................................................................... 68 
附录一 调查问卷 ........................................................................................................ 68 
附录二 变量相关分析结果........................................................................................ 71 































Chapter 1 Introduction .......................................................................... 1 
1.1 Research Background ............................................................................................ 1 
1.2 Research Purpose ................................................................................................... 3 
1.3 Research Structure ................................................................................................ 3 
Chapter 2 Literature Review ................................................................. 5 
2.1 The Development of Corporate Social Responsibility ...................................... 5 
2.2 Logistics Social Responsibility ........................................................................... 13 
Chapter 3 Theoretical and Hypothesis ............................................... 19 
3.1 Theoretical ............................................................................................................. 19 
3.2 Hypothesis ............................................................................................................. 22 
Chapter 4 Research Methodoloty and Design .................................... 28 
4.1 Research Methodoloty ......................................................................................... 28 
4.2 Research Design.................................................................................................... 28 
4.3 Variable Design and Measurement.................................................................... 29 
4.4 Data Collection ..................................................................................................... 31 
Chapter 5 Data Analysis ...................................................................... 33 
5.1 Descriptive Statistical of Control Variables ..................................................... 33 
5.2 Exporatory Factor Analysis ................................................................................ 37 
5.3 Confirmatory Factor Analysis............................................................................ 39 
5.4 Reliability and Validity Analysis ........................................................................ 44 
5.5 Structure Model.................................................................................................... 48 
5.6 Hypothesis Testing ............................................................................................... 51 
















Chapter 6 Conclusions and Discussion ............................................... 57 
6.1 Conclusions ........................................................................................................... 57 
6.2 Contribution.......................................................................................................... 59 
6.3 Limitations ............................................................................................................ 60 
6.4 Future Research ................................................................................................... 60 
References ............................................................................................ 61 
Acknowledgements .............................................................................. 67 














































































































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
